
By Dana Gerber 

A
exia Pico has harbored a 
passion for dance since child-
hood. These days, she leaves 
her evening ballroom lessons 

in Dedham relaxed and clearheaded — 
and ready for another day at Kymera 
Therapeutics, the Watertown bio-phar-
maceutical company where she works 
as senior manager of quality systems.

“It’s almost like I have two jobs,” Pico 
says. “One is here, and one is on the 
dance floor.”

When Pico first started at Kymera in 
April, she had a torn meniscus that left 
her unable to dance. But she was able 
to pay for a personal trainer to rebuild 
her strength using the $125 wellness sti-
pend the company gives each of its 170 
employees every month, no questions 
asked. By midsummer, she was back on 
the dance floor.

“It just makes me realize that they 
care about me as a person as well as an 
employee,” Pico says. “Sometimes I’m 
just in my head thinking about work, 
and when I’m on the dance floor, I can’t 
do that. So it definitely helps me a lot 
[to] balance myself, which makes me a 
better employee.”

Kymera’s wellness stipend, instituted 
at the beginning of the year, is designed 
to let workers know “we care about them, 
and want to give them a way to care for 
themselves,” says Karen Weisbach, vice 
president of people and culture.

During the pandemic, workers sud-
denly found their personal lives on 

display in the virtual office. Employers 
saw the art on their employees’ living 
room walls, their kids bursting in on 
Zoom meetings, their dogs barking in 
the background. By the same token, work 
began to creep into more of employees’ 
home lives, with kitchen tables turning 

into workstations and log-on and log-off 
times growing fuzzier.

As these boundaries blurred, benefits 
supporting employee well-being — be 
it physical, mental, social, or otherwise 
— have grown all the more critical. 
Sixty-one percent of workers now view 
work-life balance and well-being as 
“very important” when considering 
a job offer, compared with 53 percent 
in 2015, according to a Gallup study 
released in February.

It’s crucial to invest in “taking care of 
the whole person,” Weisbach says. “The 
pandemic has shifted permanently how 

The Work-Life Balance Two-Step
Whether employees are on the job, or cutting a rug after hours, 

companies want to offer their support.

S u n d a y ,  d e c e m b e r  4 ,  2 0 2 2

(#S0109967) Copyright © 2022 Globe Newspaper Company. Adapted with permission. For more information about reprints and licensing visit www.parsintl.com.

MIKE SUN, 1504 

Athenahealth opened a health center in the lobby of its Watertown head-
quarters in June 2021.
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53 percent in 2015, according to a Gallup study re-
leased in February.
It’s crucial to invest in “taking care of the whole per-

son,”Weisbach says. “The pandemic has shifted perma-
nently how we think about work, how we think about
life.” Companies are “in a bubble if they’re not really ac-
tively engaging in this stuff.”
For some companies, this is nothing new. At New-

buryport-based bank Institution for Savings, employ-
ees receive a $50 American Express gift card each
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Sixty-one percent of workers now
view work-life balance and well-
being as “very important” when
considering a job offer, compared
with 53 percent in 2015.

I MyJob

KURT WASSERMAN-BEAL

EMPLOYER: Focus Care, Woburn
JOB: Training and development lead

I have the role of
facilitating training
for new hires, design-
ing materials, and
helping to imple-

ment our home health risk-assessment
solutions. This is a new role for me, and
coming into a brand-new environment
as an older gay man, I had concern about
bias. I quickly learned I should have no
fears whatsoever; this company has
been nothing but welcoming. Focus Care
has the culture and attitude of a startup
and celebrates individual contributions.
I have a background in English and
theater and that has translated well into
commanding audiences and producing
training documents.
FUN FACT: I am a massive antiques
collector; my pride and joy is my opera
glasses collection.

SEKAR KATHIRESAN

EMPLOYER: Verve Therapeutics,
Cambridge
JOB: Chief executive

My career has had
three chapters: the
first was learning
to be a doctor and
caring for patients

with heart disease; the second was
being a scientist in a research lab.
The third chapter is as a business
executive leading a team in drug de-
velopment. It’s been super enjoyable
to execute my vision and make steady
progress in creating a first-in-class
medicine for cardiovascular disease
based on gene-editing therapies.
Sometimes it’s good to drop what
you are doing and try something new.
There’s a lot of energy and excitement
that comes with that.
FUN FACT: I am a rabid Pittsburgh Steel-
ers fan, which is challenging since I live in
New England.
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A
lexia Pico has harbored a passion
for dance since childhood. These
days, she leaves her evening ball-
room lessons inDedham relaxed
and clearheaded — and ready
for another day at Kymera Ther-
apeutics, the Watertown bio-

pharmaceutical company where she works as se-
nior manager of quality systems.
“It’s almost like I have two jobs,” Pico says. “One

is here, and one is on the dance floor.”
When Pico first started at Kymera in April, she

had a torn meniscus that left her unable to dance.
But she was able to pay for a personal trainer to
rebuild her strength using the $125 wellness sti-
pend the company gives each of its 170 employees
every month, no questions asked. By midsummer,
she was back on the dance floor.
“It just makes me realize that they care about

me as a person as well as an employee,” Pico says.
“Sometimes I’m just in my head thinking about
work, and when I’m on the dance floor, I can’t do
that. So it definitely helpsme a lot [to] balancemy-
self, which makes me a better employee.”
Kymera’s wellness stipend, instituted at the

beginning of the year, is designed to let workers
know “we care about them, and want to give them

a way to care for themselves,” says Karen Weis-
bach, vice president of people and culture.
During the pandemic, workers suddenly found

their personal lives on display in the virtual office.
Employers saw the art on their employees’ living
room walls, their kids bursting in on Zoom meet-

ings, their dogs barking in the background. By
the same token, work began to creep into more of
employees’ home lives, with kitchen tables turn-
ing into workstations and log-on and log-off times
growing fuzzier.
As these boundaries blurred, benefits support-

ing employee well-being — be it physical, mental,
social, or otherwise — have grown all the more
critical. Sixty-one percent of workers now view
work-life balance and well-being as “very impor-
tant” when considering a job offer, compared with

The Work-Life
Balance Two-Step

Alexia Pico (above right) has a passion for her
career at Kymera Therapeutics and for ballroom
dancing when the workday is over.

T O P P L A C E S T O WOR K
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WHETHER EMPLOYEES ARE ON THE JOB, OR CUTTING A RUG AFTER HOURS, COMPANIES

WANT TO OFFER THEIR SUPPORT. BY DANA GERBER
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we think about work, how we think 
about life.” Companies are “in a bubble 
if they’re not really actively engaging in 
this stuff.”

For some companies, this is nothing 
new. At Newburyport-based bank 
Institution for Savings, employees 
receive a $50 American Express gift card 
each time they get a preventative health 
screening, such as a mammogram or 
colonoscopy. This program has been 
in place for over a decade, but it was 
expanded recently to include screenings 
for diabetes and vision.

Since 2016, the bank has given out 
more than $40,000 worth of gift cards 
in conjunction with the program, 
which it hopes will also serve to drive 
down health care costs, says Mary Anne 
Clancy, the senior vice president for 
marketing and communications. While 
participation waned in 2020, it’s back 
up again.

“It’s just heartwarming to know 
that my employer cares about me like 
that,” says Sandra Terry, a part-time 
assistant manager at one of the bank’s 
Newburyport offices, who gets most of 
the eligible screenings. “That they want 
you to go get these things done.”

Health care software company 
athenahealth takes its commitment 
to employee well-being a step further 
with a health center in the lobby of 
its Watertown headquarters. There, 
employees and their dependents can 
receive primary and urgent care at a 
time when health care appointments 
can still be hard to come by.

Though discussions about opening an 
on-site health center began in 2018, and 
it opened in June 2021, the pandemic 
played a part in its development. There 
is a dedicated room for telehealth 
appointments, so employees can receive 
care from anywhere.

“We want our employees to be excited 
about their jobs and their lives. We 

want them to be healthy and happy in 
general,” says chief operating officer Bret 
Connor. “Having access to an on-site 
health center, and the virtual telehealth 
services that we offer, we believe gives 
them peace of mind.”

Engineering manager Eran Spira 
has been to the on-site health center 
several times — for his yearly physical, 
blood work, and to get flu shots for his 
kids. “If I have time between meetings, 
I can schedule a quick appointment ... 
that’s much more convenient and a 
lot easier than to go to a doctor’s office 
somewhere,” Spira says. “It made 
keeping up with my health a lot more 
doable.”

Supporting working parents — 66 
percent of whom reported burn-out 
amid the pandemic, according to a 
survey from The Ohio State University 
published in May — has also become 
a big focus for employers. At the 
Cambridge biotech Relay Therapeutics, 
many employees are at an age where 
they may be starting or expanding their 
families, says Jeanne Gray, chief people 
officer. So this year, the company began 
offering new parents a year’s supply of 
free diapers.
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time they get a preventative health
screening, such as amammogram or
colonoscopy. This program has been
in place for over a decade, but it was
expanded recently to include screen-
ings for diabetes and vision.
Since 2016, the bank has given

out more than $40,000 worth of gift
cards in conjunction with the pro-
gram, which it hopes will also serve
to drive down health care costs, says
Mary Anne Clancy, the senior vice
president for marketing and com-
munications. While participation
waned in 2020, it’s back up again.
“It’s just heartwarming to know

that my employer cares about me
like that,” says Sandra Terry, a part-
time assistant manager at one of the
bank’s Newburyport offices, who
gets most of the eligible screenings.
“That they want you to go get these

things done.”
Health care software company

athenahealth takes its commitment
to employeewell-being a step further
with a health center in the lobby of
its Watertown headquarters. There,
employees and their dependents can
receive primary and urgent care at a

timewhen health care appointments
can still be hard to come by.
Though discussions about open-

ing an on-site health center began
in 2018, and it opened in June 2021,
the pandemic played a part in its
development. There is a dedicated
room for telehealth appointments,
so employees can receive care from
anywhere.
“We want our employees to be ex-

cited about their jobs and their lives.
We want them to be healthy and
happy in general,” says chief operat-
ing officer Bret Connor. “Having ac-
cess to an on-site health center, and
the virtual telehealth services that
we offer, we believe gives them peace
of mind.”
Engineering manager Eran Spira

has been to the on-site health center
several times — for his yearly physi-

cal, blood work, and to get flu shots
for his kids. “If I have time between
meetings, I can schedule a quick ap-
pointment ... that’s muchmore con-
venient and a lot easier than to go to
a doctor’s office somewhere,” Spira
says. “It made keeping up with my
health a lot more doable.”
Supporting working parents —

66 percent of whom reported burn-
out amid the pandemic, accord-
ing to a survey from The Ohio State
University published in May — has
also become a big focus for employ-
ers. At the Cambridge biotech Relay
Therapeutics, many employees are
at an age where they may be start-
ing or expanding their families, says
Jeanne Gray, chief people officer. So
this year, the company began offer-
ing new parents a year’s supply of
free diapers.

The Work-Life Balance Two-Step

Continued from page 43

“We want our employ-
ees to be excited about
their jobs and their
lives. We want them to
be healthy and happy in
general,” says athena-
health chief operating
officer Bret Connor.

ACulture of
Expedition
We are collaborators, innovators and
pioneers. We share an undying passion
for constant exploration as we power the
creation of life-transforming cell and gene
therapies, at a speed the world demands.

Proud to be named as aaa
Top Place toWork by The Boston GGGGlooobbbeeee.

Join our expedition:

ELEVATE.BIO/CAREERS
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