Marketplace ‘ » athenahealth

Marketplace
Marketing Guide

How to make the most of our marketing services

M arketpla Ce@ yathenahealth Q, Search @ LogIn

Find the solution that's right for you.

Announcing our new Diversity & Inclusion Program that celebrates

What’s New! and recognizes our diversity-leading Partners. Click here to learn

more about the program and view our D& Partners.

Top Rated < > Sseedll

m MMMMMMMMMMM ACCELERATE PARTNER ACCELERATE PARTMER

m raterf)  psineatn

NextPatient Chronic Care £ Doc P y Inc. raterB: Healthcare Re Yosi Health
: 3 e S R S ;

% 5.0 (58 Ratings) 4.9 (74 Ratings) 4.9 (208 Ratings] * 4.9 (31 Ratings] * 4.9 (65 Ratings]




Marketplace \ » athenahealth

Get the word out!

Drive brand awareness, amplify your value proposition, and connect with customers on the athenahealth platform with our
Marketplace marketing services. We offer both free and paid opportunities for Partners to promote their solutions to our customers
and customer-facing athenahealth teams. Click on any service below to review the detailed service description page. When promoting
your partnership with athenahealth, always be sure to reference our brand guidelines.

New Partner? Start here.

Added value opportunities

Marketplace [aunch - atheNa0NE @NNOUNCEMENT ...ttt sttt Free
Partnership Promotion ON YOUT WEDSITE ... s Free
PAITNEE PIESS TELEASE ..o Free
Brand COUALEral @aNd VIAEO MESOUITES. ...ttt Free
MaTKETDIACE PAEE CONTENT ...ttt sttt Free
BranNQ@d SALES KIT ... Free
The athenan@alth LEarNTING EXPEIENCE ... Free
Carousel feature ON The MArKEEPIACE ..o bbb Free

Marketing services available for purchase

B N SPONSOISIID. oo

athenahealth customer webinar.............

Customervirtual lunch and learn
Dedicated email to athenahealth customers
Partner spotlight in athenahealth The Dose newsletter
Virtual lunch and learn with customer success, sales and onboarding teams
POStCard t0 athENANEAITN CUSTOMETS ...ttt
Paid SOCIAL MEAIA POSES ..ot
CO-DIANAERA CASE STUAY ...
EMail t0 atheNan@alth CUSTOMIEIS ...t
AtNENANEAITN POACAST SPONSON w..eiiiieeie ettt
CO-DraNded data SNEET ...t

Partner Choice bundle: Save 20% off total contract price when you purchase two or more services.

Let’s connect. Start by submitting a case in the Partner Community, or email marketplace@athenahealth.com and let us know which services you’re interested in.

#» athenahealth © 2025 athenahealth, inc. + 2
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New to the athenahealth
Marketplace? Start here.

Get your promotions off to a great start with these quick wins.

Marketplace

launch - athenaOne

announcement

New Partners automatically get a mention in our monthly announcement to
our customer base within athenaOne. We include your name and a one- or
two-sentence description.

FEBRUARY 7, 2022 10:35 AM
New athenahealth Marketplace solutions for your organization

Are you looking for new ways to help your organization improve daily tasks, patient care, and performance? These partners recently
joined the athenahealth Marketplace, our one-stop shop for healthcare professionals like you to integrate innovative solutions with
the athenahealth platform.

VivaDoc

Healthcare providers can list hours that are best suited for them (virtually or in-person) and can list insurance and direct pay
appointment hours with VivoDoc's athenaNet integration. VivoDoc can grow your organization with their Telemedicine Platform,
EMR integration, real time appointments, insurance eligibility check, online reputation management, and search engine
optimization.

Infinx Healthcare

Infinx Prior Authorizations + Software leverages augmented intelligence (a partnership between Al and robotic process automation
with exception handling by experienced specialists) to provide a complete end-to-end solution for prior autherizations. This
software has over a 98% accuracy rate and a 99.5% adherence to turnaround times.

Partnership
promotion
on your website

\zathenahealth

Yes, you can use the athenahealth logo and boilerplate description (below) on your
website and in other marketing content. Our customers look for our brand name

and approval when evaluating potential new solutions. Please reference our brand
guidelines below for rules around using our assets. Any Partner using the athenahealth
name or mark must provide the creative to us for approval before use.

Access the athenahealth logo here. Access our brand guidelines here.

Boilerplate copy

The athenahealth Marketplace, one of the largest healthcare app stores, offers
customers a diverse range of integrated solutions and innovative applications designed
to enhance the athenaOne experience. Nearly 75% of athenahealth customers use
Marketplace partner solutions to boost practice efficiency and engage patients in

their own care. The Marketplace has over 500 solutions across more than 60 medical
specialties and capabilities that are integrated with athenaOne, athenahealth’s all-
in-one solution that improves clinical effectiveness, patient experience, and financial
performance. Learn more about our comprehensive Marketplace program at
www.athenahealth.com/solutions/marketplace-program.

© 2025 athenahealth,inc. « 3
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When your solution is Generally Available on the Marketplace, you can announce our
Partner press release y y P y
partnership with a press release. All announcements must use our Marketplace Partner
press release template.

After you have completed the template, please submit it to marketplace@athenahealth.com for
us to review. We will work to provide an approved version of your press release within two weeks.
Note: All press releases in which a Partner mentions their partnership with athenahealth must be
reviewed by our teams - no exceptions!

Additionally, if you have other newsworthy content to share such as customer success stories,
new product launches and/or services integrations with athenahealth, you’re welcome to submit
to marketplace@athanehealth.com for our Media team to review. Additional press releases are
subject to the review by athenahealth following the process above.

Brand collateral and Give our internal customer-facing teams the materials they need to promote your solution.
. Create resources such as an implementation guide, one- to two-page information sheet, demo
video resources videos, and/or videos that provide information about your solution and help our teams position

it to our customers. We'll host your resources on our internal knowledge portal for employees to
access atany time.

Best practices for brand collateral and video resources
« Include information on your value proposition and ROl impact.

+ Include a workflow demonstration of your solution
(i.e. where in athenaNet does a customer interact with your solution?).

« Tryto avoid explaining too many features in one document.

« Highlight superior product market fit for a specific specialty or segment
(e.g., orthopedics or Federally Qualified Health Centers).

+ Provide an overview of pricing.
+ Aim to keep videos 15 minutes or less.

Email your assets or links to recorded webinars to marketplace@athenahealth.com
and we’ll upload them to our portal.

In-person and Connect with our customers and customer-facing teams at various athenahealth hosted events,
. which will be announced throughout the year. Opportunities may include exhibit booths,
virtual events sponsorships, speaking engagements, marketing initiatives, etc.

(varying costs associated)
Key events include:

One of our key in-person events is our annual customer conference, Thrive, which brings together
customers, partners, athenistas and leaders within the healthcare community. We provide a

range of exhibit booth and sponsorship opportunities curated exclusively for partners, ensuring
prominent visibility and seamless integration into the event experience.

In 2024, partners gave the event an 8/10 satisfaction rating and 92% stated they would
exhibit/sponsor again in 2025.

We also offer various in-person and virtual events throughout the year, if you would like to learn
more about other event opportunties, please email sponsorships@athenahealth.com.

#» athenahealth © 2025 athenahealth,inc. + 4
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Marketplace
page content

Lead submission form
Help our customers connect
with you.

Datasheets
Provide success metrics and
detailed information.

Case studies
Establish credibility by
sharing success stories.

As a Partner, you automatically have a “storefront:” a page on the athenahealth Marketplace site.
This is where our customers and customer-facing teams go to learn more about our Partners.

Keep your Marketplace page up to date so customers can learn more about your solutions and

value proposition.

Best practices that drive more page views

+ Include product demos, customer
testimonials, and case studies.

+ Highlight how your solutions integrate with
athenahealth and current workflows.

Maximize your Marketplace page

» Product overview: Explain the
performance-enhancing value
of your solution.

« Meta description: Drive search
algorithms with a one-sentence
overview of your solution.

« Product description: Create a robust
description of your solution’s functionality
and benefits.

» Search keywords: Make sure searchers can
find you.

Marketplace

/" Horizon
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Show how your solutions solve key
business goals and pain points.

Add strong reviews and ratings to establish
credibility and give customers confidence in
your solutions.

Logos and screenshots: Boost visual
recognition of your solutions.

Videos: Supply links to your videos hosted
on YouTube.

Case studies and datasheets: Supply links
to content hosted on your own site.
(athenahealth cannot host documents on
behalf of Partners at this time.)

Company and product
description
Make sure your features and

*kkkk 50

[

Ready to update your Marketplace page?

benefits shine through.

Product screenshots and
demo videos

Show what real-time
implementation looks like.

Client ratings and reviews
Let our customers share
their experiences in their
own words.

First, download and complete our Content Update Template. Then, use the Marketing Request Form
on the Marketplace Partner community to send in your template with the request to update your page.

» athenahealth
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FREE
Service!

Marketplace \ » athenahealth

Branded sales kit

Over the years, we've learned what information and criteria our customers ask about when choosing Marketplace solutions. We will
help you create your branded sales kit so you can easily promote and share this information with our customers. Our goals are to see
our Partners succeed, and to connect our customers with innovative solutions that help optimize their experience and meet their
unique business needs.

Included in your branded sales kit How it works

Information sheet: Share the most common information 1. Please visit the Partner Community and go to the Marketing
customers request in a clean and concise format. Services and Events folder to download the three parts of the
Implementation guide: Walk customers through the sales kit.

implementation process when they sign up for your solution. ] _ _
2. Complete the information about your solution.

Solution overview deck: Use this co-branded PowerPoint

template to provide details about your solutions and 3. Send copies to your Marketplace Partner Success Manager
services. You can repurpose this deck for other marketing so we can add the sales kit to our internal knowledge portal,
offerings such as customer webinars, events with our frequented by our customer-facing teams.

internal customer-facing teams, and so on. ‘ )
4. Add these materials to your own brand/marketing collateral,

or any other offerings you use to promote our partnership.

£ search Option + Q)

s Animatons  SideShow  Review View Hep 7 Edting

Tet | Footer

Box

Presentation design guidelines

Master slide
: templates
To acces: plabes, select"insert T EmtTE e
Slide” or "Layout” located i the menu bar or LM & n--- @

use alternate layouts featured in the sidebar =

B B e
Fonts used: Source Sans Pro for body copy [} B
and PT Serif for headlines and titles

T b
wellas additional brand-approved,
photography, logos and illustrations, visit:

https://brand.athenahealth com/resources

Added value 2 weeks

This is a free service included Turnaround time to have content
in the Marketplace program posted to our knowledge portal
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The athenahealth learning
experience for Marketplace Partners

Our customers love it when you understand their point of view. This learning experience takes you inside athenahealth’s services,
solutions, and workflows, so you can position your capabilities in a way that truly addresses our customers’ needs.

Value How it works

Designed as a full experience, this enablement includes 1. You can access this enablement module here.
material you can dig into right away, or break down by section.

Learn more about athenahealth services and solutions and what 2. When prompted for a password, enter partners2021.
our customers value the most. Hear from our CEO and leaders

in our Sales, Customer Success, and Product organizations. 3. You can choose to revisit the modules as a full experience or

This content can help inform how you frame your discussion access the content individually further down on the page.
with prospects who use athenaOne.

The athenahealth Learning
Experience for Marketplace
Partners

GET STARTED v

Marketplace

to 1. This learning experience will serve as your guide on

Added value Unlimited

This is a free service included in Availability
the Marketplace program

(B
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FREE
Service!
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Carousel feature on the Marketplace

Feature your brand front and center when an athenahealth customer is shopping on the Marketplace. Drive brand awareness, amplify
your value proposition, highlight key capabilities and success metrics, feature images of your products, or share promotional pricing.
Your Carousel feature connects directly with athenahealth customers while they are proactively searching for Partner solutions, and
links to your Marketplace Partner page.

Value How it works
Thisis an opportunity to drive strong brand awareness 1. Torequest a Carousel feature, please submit a case on the
and be promoted on athenahealth’s Marketplace, the main Partner Community:
v
resource for our customers to learn more about and shop for
Marketplace Partners. Leverage attention-grabbing imagery and + Click “Support” > “Manage Cases” > “Create Case” >
visual examples of your solutions to encourage athenahealth “Marketing Services” > “Enroll in Marketing Services” and
customers to reach out and learn more. specify in the description which service(s) you’re interested

in. Alternately, email marketplace@athenahealth.com

with the service(s) you would like to purchase.

2. Amember of our Marketplace team will reach out about

Specifications
P scheduling and contract details.
+ Fileformat: PNG 3. The carousel holds five images that rotate every eight
. 773x343 pixels (landscape orientation) seconds. Each Partner feature will run for four weeks and

there is only one carousel feature per Partner.

4. Visit marketplace.athenahealth.com to see the carousel
(sample image also below).

5. All featured spots will link to your Marketplace Partner page
where customers can complete the “Contact Partner” form.

Added value

This is a free service included
in the Marketplace program

Wellig

b, 5 2 weeks

il 00 an ACO that rewards you o TU fnaroun d tl me

for improving patient outcomes

Vytalize Health N° Vytalize

3,000+

, ,
L]

o000 [ T 1

s image

11,000+ .
i For a four week period
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athenahealth customer webinar

Build brand awareness, affinity, and connections with athenahealth customers while you demonstrate the value of your solutions.
Our popular webinars disseminate important information to our customers, help you connect with your desired audience, and
generate leads. We recommend inviting one of your athenahealth Maven customers using athenaOne to discuss their experience
with your solution, including process improvements, business impact results, and metrics.

Value
Our customer webinars offer the highest level of exposure and 2. Amember of our team will reach out to help schedule your
connection with our customers. athenahealth has a dedicated webinar date based on availability, provide contract details,

team and existing webinar tools to help manage the registration
and video conference aspects of the webinar. We will also help

with promotions, communications, and registration in the weeks
leading up to the webinar. 3. athenahealth’s responsibilities:

and review all Partner content needs and delivery deadlines
(more details below).

« Promoting the webinar to athenahealth customers

How it works A o .
« Creating your registration page and webinar console

1. To request a customer webinar, please submit a case on the
Partner Community:

+ Click “Support” > “Manage Cases” > “Create Case” >
“Marketing Services” > “Enroll in Marketing Services” and

« Webinar platform training and tech support
+ Providing post-webinar reporting

4. Partner’s responsibilities:

specify in the description which service(s) you're interested + Providing all webinar content by due dates
in. Alternately, email marketplace@athenahealth.com . Coordinating as needed with your internal teams

with the service(s) you would like to purchase. _ - _
+ Optional additional promotion through your own channels

5. Webinar can be set to either 30, 45, or 60 minutes, which
includes Q&A.

$15,000

Per webinar

\» athenahealth

Marketplace Partner Webinar

2 per month

athenahealth | Important Event Information Ava i la bi “ty

4-6 weeks

Turnaround time
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Partner content delivery deadlines

If content is not provided on time, your webinar is at serious
risk of being canceled. Exact dates will be provided by our team.
Four weeks before webinar:

« Company name & logo, event title, promo copy, headshots
(optional), registration page specs, webinar length & format

One week before webinar:

« Live tech check session, additional resources for attendees
(optional), attendee survey questions (optional)

Two days before webinar:

« Final webinar deck in PowerPoint format

athenahealth promotion

Our team will promote the webinar to athenahealth
customers through the following channels, but we strongly
recommend that your team promote the event to your
desired prospects across your various brand channels as well.
Two weeks before webinar:

« Email notification to decision makers at eligible
customer accounts

« Notification to Customer Success Managers

+ Posting in athenaOne alerting all end-users at eligible
customer accounts to the webinar when they login

One week before the webinar:

+ Second posting in athenaOne to all end-users at eligible
accounts when they log in

One day before webinar:

« Email registration reminder to decision makers at eligible
customer accounts

Day of webinar:

« Email reminder to those who registered for the webinar

Day after webinar:

+ Ondemand recording posted in athenaOne and available
on the Success Community

72 athenahealth

Performance reporting

We will provide webinar reporting including:

Within 24 hours after webinar:

« List of registrants and attendees with their registration
form information

« Survey responses by attendee (if applicable)
+ Recap of Q&A questions by attendee (if applicable)

+ Recording of the webinar

Content best practices

athenahealth customers want to hear about our Marketplace
Partners. As you prepare for your webinar, keep in mind that
webinars are a piece of content, therefore when promoting a
webinar, we always want to make sure we have our audience’s
interest at the forefront of our promotional materials. We have
created this document based on other successful webinars and
content promotion tactics.

Focus on thought leadership and your value proposition.
Emphasize specific pain points and business outcomes you are
trying to solve for vs. just listing your capabilities.

Think in terms of the benefit to athenahealth customers.
Make sure to address how your solution(s) specifically benefits
athenahealth customers and supports their goals and key
business needs/pain points.

Include a success story with other athenahealth customers,
if applicable. Demonstrate how your solutions improved their
practice and solved specific challenges, including success
metrics. Showcasing your experience as a Marketplace Partner
will help establish your credibility.

« Incorporate quotes, testimonials, or data, or invite one of your
customers to tell their story during the webinar.

Discuss the business impact of doing nothing. Gently suggest
the business risk of not leveraging your solutions or working with
a less-experienced competitor.

© 2025 athenahealth, inc. « 10



Content best practices, continued

Keep the registration blurb short and sweet. Our audience Keep the presentation conversational. Try not to make your
wants to know what they will be registering for in a quick, webinar feel like a standard sales pitch. Ask questions and
efficient way. Limit long explanations, focus on the “so what” engage with attendees when possible.

and the benefit for athenahealth customers. . ‘ )
Promote the webinar, too. We will promote the webinar

Reference current events or industry themes, if relevant. to our customers, but we highly recommend that your
In both your webinar and promotional content, highlight how team also promote it to your desired prospects across
your solutions are connected to current events or themes. your various brand channels.

Prep your speakers! Make sure they are well equipped with what
they are presenting. Let them give ideas; the more passionate
they are about what they are talking about, the better!

Webinar console

e v

Onlyitems in red box are seen by the audience
once the event is live.

PresenterView

s -
MiCl‘OSOft Add notes to your PPT and they will show here on
X . the right side.

Teams Webinar ' P

Advance using arrows in the bottom left. Use
laser pointer, highlighter, or pen to call ouritems
while presenting.
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Customer virtual lunch and learn

A partner-hosted event with athenahealth customers

Build brand awareness, affinity, and connections with athenahealth customers while demonstrating the value of your solutions. This is
a great high-exposure opportunity to connect with customers in a fun, entertaining, and inviting environment. Connecting face-to-face
and detailing how your partnership and integration with athenahealth solves key business needs and pain points helps to drive brand

awareness and generate leads.

Lunch and Learn event details Recommended topics include:
Demonstrate your workflows, define your key customer « Solution overview/value prop

segments, and share successes you have had with other

athenahealth customers. An Uber Eats gift card will be « Integration with athenahealth products/workflows
emailed to registered attendees in advance of the event. (if applicable)

Using our Microsoft Teams platform, you will host a 60-minute

session with an overview of your solution and athenahealth « How athenahealth customers have benefited from

integration, including Q&A. your solution - you’re welcome to invite a customer

as a guest speaker
« Product overview/demo
« Competitive differentials

+ Pricing details

$10,000 1 per month 4 weeks

Per event Availability Turnaround time

).
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How it works

1. Torequest a wine event and/or Lunch and Learn, please
submit a case on the Partner Community:

+ Click “Support” » “Manage Cases” - “Create Case” -
“Marketing Services” > “Enroll in Marketing Services” and
specify in the description which service(s) you’re interested
in. Alternately, email marketplace@athenahealth.com
with the service(s) you would like to purchase.

2. Confirm if there is a specific customer segment or specialty
you wish to target.

3. Wewillinvite the customers to register for the event, and
coordinate sending the food gift cards to registered guests.

4. Partners are responsible for creating their presentation
content and additional leave-behind materials (more
information below).

5. Absent attendees will not be refunded.

athenahealth promotion

We will promote your event to our customers through
the following channels:
Three weeks before the event:

« Email and calendar invite with event details and registration
form to decision-makers at eligible customer accounts

« Posting in athenaOne alerting all end users at eligible
customer accounts to the webinar when they log in

One week before the event:

« Email and calendar invite reminder to those who
registered for the event

Day of the event:

+ Email reminder to those who registered for the event

Day of or after the event:

« Emailto all registrants and attendees thanking those
who attended and sharing on demand recording and
Partner collateral

72 athenahealth

Availability subject to change. Partner must be in good financial standing with athenahealth and solution must be generally available on the Marketplace.

Partner collateral

Itis important to provide our customers with information to learn
more about your solutions and how they support their current
workflows. We recommend creating the following collateral:

Presentation deck: Overview deck of your capabilities,
integration with athenahealth, and other relevant information
curated for our customers:

« Description of how your partnership addresses key business
needs and pain points for athenahealth customers

« Demo and/orimages of your solution and workflow
in athenaNet

« How your solution complements athenahealth workflows
+ Success you've had with athenahealth customers, if applicable

—Inviting a current athenahealth customer to speak about
their experience is highly recommended

« Competitive differentials

« Overview of pricing and active promotions

Leave-behind: A one- to two-page leave-behind. Similar to the
deck, make sure to highlight how your partnership has helped
or can help athenahealth customers. Including customer quotes
and ROI metrics is a great way to showcase your success and
instill confidence in your solutions.

Please send these materials to marketplace@athenahealth.com
1.5 weeks prior to your event for review.

Post-event

Following the event, we will provide performance
metrics, including;

« List of registrants and attendees with their registration
form information

+ Arecording of the event

+ Any actionable insights and feedback for future events

© 2025 athenahealth, inc. « 13
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Dedicated email to
athenahealth customers

Deliver your message to the email inbox of athenahealth customer decision makers. This is a great exposure for your brand and an
opportunity to be featured in an experience that directly connects with athenahealth customers. As the dedicated featured partner,
share an overview of your offering and promote a recent case study, demo video, success metrics, or active promaotion.

Value

Promote your solution to a targeted set of athenahealth 2. Amember of our team will reach out to you about
customer decision makers through a channel they trust. As the availability and contract details.

sole featured partner, leverage additional character counts to ) )
convey more elaborate messaging and value proposition. The 3. Next,amember of the Marketplace Marketing team will
dedicated email also provides the opportunity for specialty, provide a content template to complete, along with a
practice size, and/or state targeting, if preferred. specified deadline. Please highlight any items you would

like to promote:

How it works « Demo of product or platform

1. Torequest an email, please submit a case on the + Arecent case study
Partner Community: « Apromotion or special offering
» Click“Support” > “Manage Cases” > “Create Case” > 4. Include a link to your call to action and your company logo.

“Marketing Services” > “Enroll in Marketing Services” and

specify in the description which service(s) you're interested 5. Wewill review, edit, and provide feedback.

in. Alternately, email marketplace@athenahealth.com
with the service(s) you would like to purchase.

¥+athenahealth

This month on the Marketplace
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Nonse offic temqui cum ea volendicabor apissin custium quam fuga. Ut eritatet
fugiatin reptaquistem es nonsed quiation rem eium nossimus et ut reiciliae
vollore quis volendus aut de ipsum velectum re pratur?

Exeste pre, illor rem quatem quae aborrum res ape exceptatia volende! et ipid Tu rnaroun d t| me

eni re exeria dolupis sequosse et, sam lanimus doluptiis reperit, ereic to ium
sintemporiae por reiume pedi quo iscieniaes dolupta temquat atiusdam lab int
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Performance reporting

We will provide performance analytics two weeks after the email
is sent, including the number of customers reached, open rates,
and click-through rates relative to benchmark. We do not share
customer contact information. In addition, we will share any
actionable insights and feedback for future initiatives.

Content best practices

This is your chance to put your best foot forward and make sure
our customers know what you do best and how you can help
them thrive. These guidelines are meant to help you craft your
messaging, value proposition, and solution overview:

« Think in terms of the benefit to athenahealth customers.
Make sure to address how your solution(s) specifically
benefits athenahealth customers and supports their
goals and key business needs/pain points.

« Use data and testimonials to establish credibility.
Including customer testimonials, quotes and ROl metrics
will significantly help your messaging resonate.

—For example, by optimizing these 3 patient touchpoints,
you can X or our athenahealth users have been able to X
in Y months, resulting in Z.

« Emphasize minimal disruption to current workflows.
Itis important to emphasize how your solutions will
improve the practice rather than prohibit current workflows.
Emphasize your seamless integration with athenahealth’s
platform, products and APIs.

+ Consider referencing success with other athenahealth
customers, if applicable. Linking to a case study or
referencing success metrics or your experience as a
Marketplace Partner will help establish credibility.

« Special offers. Include special promotions or discounts
and promotional time frame/deadline, if applicable.

Content specifications

+ Include your logo: minimum size of
150x100, 144dpi

« Character count: 1200 (CTA not included)

+ Links should be represented as CTAs:
Download now, Visit us, Learn more, etc.,
and also include the URL in (parentheses)

Consider the business impact of doing nothing.
Gently suggest the business risk of not leveraging

your solutions. For example, still calling patients about
appointments? Our technology and data are 20% more
effective at reducing no-shows and cancellations.

Call to action. Be simple and direct, so customers can
anticipate what will happen when they click. For example:
Read a case study with an athenahealth customer; Watch a
product demo video; Talk with a representative, etc.

—Try to focus your call to action on something that will
benefit the customer and allow them to learn more about
your offering.

—You are welcome to incorporate a lead form on the linked
destination page but please note, multi-step CTAs can hurt
performance as it is a greater ask from recipients.

— Limit yourself to one call to action. Give your potential
customer a single path, not a choice.

’athenahe0|th Availability subject to change. Partner must be in good financial standing with athenahealth and solution must be generally available on the Marketplace. © 2025 athenahealth,inc. « 15
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Partner spotlight in athenahealth
The Dose newsletter

Get in front of more than 280,000 athenhealth customers with a single promotion. Our monthly newsletter The Dose is emailed
directly to athenahealth customers. Only one “Marketplace Spotlight” Partner feature is available per issue, so it’s a great opportunity
to showcase your solution. Keep in mind that the subscriber base of The Dose includes all specialties.

Value

Feature your company, logo, and message to a large list 2. Amember of our team will reach out about scheduling
of athenahealth customers through an informative channel and contract details.

they trust. The Dose newsletter is designed to nurture,

engage, and update athenahealth customers and includes 3. Next, a member of our Marketplace Marketing team will

blog posts, thought leadership, platform release notes,

provide a template for the copy, logo, links, and CTAs to
training opportunities, and more.

include. Please keep text to less than 75 words.

How it works 4. All content must be submitted three weeks prior to
the date The Dose is scheduled to be sent.

1. Torequest The Dose feature, please submit a case on the

Partner Community: 5. We can provide a copy of your feature after the

newsletter is sent.

« Click “Support” > “Manage Cases” > “Create Case”>
“Marketing Services” > “Enroll in Marketing Services” and
specify in the description which service(s) you're interested

in. Alternately, email marketplace@athenahealth.com
with the service(s) you would like to purchase.

Marketplace Spotlight:
Partner name here

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua niam, quis nostrud
exercitation ullamco lal nisi ut aliquij uat.” ,

CTAMarketplace >

A Per spotlight

‘zathenahealth

®®®E #athenaheaith Availa blllty

3 weeks

Turnaround time

).
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Performance reporting

+ We will provide performance analytics two weeks after
The Dose is sent, including number of recipients, open rate,

unique clicks and click-through rate relative to benchmarks.

Content specifications

+ Include your logo: minimum size of 120x60 144dpi

—The feature format includes a gray background, so
please ensure your logo has a transparent background

+ Word count max: 75 (not including CTA)
« Links must be public

+ Please provide the links un-hyperlinked

72 athenahealth

Availability subject to change. Partner must be in good financial standing with athenahealth and solution must be generally available on the Marketplace.

Content best practices

« Think in terms of the benefit to athenahealth customers.
Make sure to address how your solution(s) specifically benefits
athenahealth customers and supports their goals and key
business needs/pain points.

« Call to action. Be simple and direct, so customers can
anticipate what will happen when they click. For example:
Read a case study with an athenahealth customer; Watch a
product demo video; Talk with a representative, etc.

—Try to focus your call to action on something that will
benefit the customer and allow them to learn more about
your offering.

—You are welcome to incorporate a lead form on the linked
destination page but please note, multi-step CTAs can hurt
performance as it is a greater ask from recipients.

« Minimal distribution to current workflows. It is important
to emphasize how your solutions will improve the practice
rather than prohibit current workflows. Emphasize your
seamless integration with athenahealth’s platform, products
and APIs and any experience integrating with other
athenahealth organizations.

» Experience as a Marketplace Partner. Be sure to
highlight your experience with athenahealth customers
and estimate of athenahealth practices leveraging your
solutions, if applicable. Your experience validates your
unique understanding and qualification with our customers
and emphasizes your credibility.

» Success and ROl metrics demonstrate how your solutions
solved specific pain points and achieved business results.

© 2025 athenahealth,inc. « 17
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Virtual lunch and learn with
customer success, sales and
onboarding teams

A Partner-hosted lunch and learn with internal athenahealth customer success
and/or sales and members of our onboarding teams

When you educate our customer-facing about your solutions, you empower them to recommend your company to our customers who
may benefit from your solutions, when applicable. Connecting face-to-face with these teams and detailing how your partnership and
integration with athenahealth solves key business needs and pain points is a great way to drive brand awareness across our trusted,
customer-facing teams. The lunch and learn environment offers a fun, virtual way to engage with these teams in an entertaining,
inviting environment.

Value

This lunch and learn gives you the opportunity to demonstrate 2. Confirm if you would like to host customer success or sales
your workflows, define your key customer segments, and share teams or both (separate events), and if there is a specific
successes you havg had with other athenahealth customers. segment or specialty you wish to target.

When you evangelize your solution for our customer success,

sales and onboarding teams, they can drive leads to your 3. Lunchand learn can be up to 60 minutes and should

organization as they then have confidence about your offering include Q&A.

and your ability to meet the needs of our mutual customers o .

and prospects. 4. We will invite the preferred team/segments to register
for the event, and send the food delivery gift cards to

How it works registered guests.

5. Partners are responsible for creating their presentation

1. Torequesta lunch and learn, please submit a case on the content and additional leave-behind materials (more

Partner Community: information below).
+ Click “Support” - “Manage Cases” > “Create Case” > 6. Absent attendees will not be refunded.

“Marketing Services” > “Enroll in Marketing Services” and
specify in the description which service(s) you're interested
in. Alternately, email marketplace@athenahealth.com
with the service(s) you would like to purchase.

$5,000 1 per month 4 weeks

Per event Per Customer Success Turnaround time
and Sales Teams Availability

).
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athenahealth promotion

We will promote your event to our Customer Success and/or
Sales teams through the following channels:

+ Calendar invite and email reminders including lunch
registration form
+ Reminders across dedicated Teams channels

+ Eventrecording and Partner collateral will be shared on our
internal knowledge portal for teams to access at any time

Partner collateral

Itis important to provide Customer Success and Sales teams
with the resources to learn more about your solutions and
materials to share with our customers. We recommend
creating the following collateral:

Presentation deck: Overview deck of your capabilities,
integration with athenahealth, and other relevant information
curated for our Customer Success team:

« Description of how your partnership addresses key business
needs and pain points for athenahealth customers

+ Demo and/orimages of your solution and workflow
in athenaNet

« How your solution complements athenahealth workflows

+ Success you've had with athenahealth customers, if applicable

« Overview of pricing and active promotions

+ Any beneficial talking points

Leave-behind: A one- to two-page leave-behind for our
Customer Success and Sales teams to share with interested
customers and prospects. Similar to the deck, make sure

to highlight how your partnership has helped or can help
athenahealth customers. Including customer quotes and ROI
metrics is a great way to showcase your success and instill
confidence in your solutions.

Please send these materials to marketplace@athenahealth.com

1.5 weeks prior to your event for review.

72 athenahealth

Availability subject to change. Partner must be in good financial standing with athenahealth and solution must be generally available on the Marketplace.

Post-event

Following the Lunch and Learn, we will provide performance
metrics, including:

+ How many people registered
« Arecording of the event

+ Any actionable insights and feedback for future events

Arecording of your event and all event collateral will also be
posted in our internal knowledge portal for Customer Success
and Sales teams to access at any time.

© 2025 athenahealth, inc. -«
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Postcard to
athenahealth customers

Drive brand awareness and deliver your message to the mailbox of 7,000+ athenaOne customer decision makers. This is a great
opportunity to promote your solutions and partnership with athenahealth, while highlighting how your capabilities help solve key
business goals and pain points. The postcard also includes a QR code that links to your Marketplace page.

Value
Your message will be delivered in a co-branded template 2. Amember of our team will reach out to you about scheduling
designed by our teams to evoke confidence in your product and and contract details.

highlight your integration and partnership with athenahealth.
Put your brand in the hands of our customers’ decision-makers.

w

. Along with your contract, you will receive a content template
that will need to be completed and returned to athenahealth
How it works four weeks prior to the postcard send date.

4. The postcard will also include a QR code that will link to your
1. Torequest a postcard, please submit a case on the

Partner Community:

+ Click “Support” > “Manage Cases” > “Create Case” >
“Marketing Services” > “Enroll in Marketing Services” and
specify in the description which service(s) you're interested

in. Alternately, email marketplace@athenahealth.com
with the service(s) you would like to purchase.

Marketplace page.

5. Postcards will be mailed to the office of eligible customers,
with attention to the decision-maker.

Lorem ipsum dolor sit amet, consectetur
adipiscing elit sed do eiusmod tempor.

$5,000 2 per month

Per mailing Availability

5 weeks 5-7 business days

Estimated turnaround time For printing and shipping the postcard
after final approval is provided e | S
(included in turnaround time)

Dr. Dana Nacer
Nacer & Nacer Medical

0. .
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Postcard format and guidelines

The 4” x6” postcard is designed to reflect athenahealth
branding. The copy, color, and logo on the back are templatized.
The image on the front will be provided by the Partner and
should reasonably match the style. The QR code will link to

the Partner’s Marketplace page.

Sample structure for the
two-sided notecard:

[Front of postcard] [Back of postcard]

Image and headline.
Example:

Secondary headline,
example:

How to simplify patient
engagement

Let’s stay connected

« Asentence to let them know why you are writing or why
your solution matters: Here is a challenge organizations like
theirs are facing.

—Be careful not to reverse-engineer the issue to be only
solvable by your product; their problem must be broader
than just a lack of your solution.

« Asentence or two to let them know how your solutions
addresses this challenge and achieves key business
results. Keep the focus on them.

— For example: You can empower patients to seek care by
simplifying your scheduling process, NOT Our technology
simplifies the administrative process, bringing more
patients in the door.

« Asentence or two about your experience with
athenahealth customers and how your partnership/
integration with athenahealth can help.

— For example: Our seamless integration with athenahealth
results in minimal disruption to your current workflows or
We have helped XX athenahealth practices achieve [insert
ROI metric] or XX athenahealth practices are leveraging
our solutions.

« Callto Action - action items and next steps

— Let’s connect over the phone to see how we can help your
practice, or Visit our website to watch a demo video, or
Scan the QR code to learn more about our solutions.

+ Make sure to include your contact information and the website
of your choice. The QR code will link to your Marketplace page.

72 athenahealth

Content best practices

Availability subject to change. Partner must be in good financial standing with athenahealth and solution must be generally available on the Marketplace.

Be concise. Keep your note short and sweet to achieve the
goal at hand: For most postcards, try to keep the copy under
75 words.

Use a clear call to action when applicable, e.g., Give us a call
to learn more, Visit [insert] website (website can link to your
company site, demo video, case study, etc).

Use a conversational tone and a consistent voice. When

constructing your copy think of three adjectives that reflect
your brand (e.g., innovative, impactful, user-friendly), which
will help to define your voice. Then ensure those adjectives
are consistently represented in your messaging.

Think in terms of the benefit of athenahealth customers.
Make sure to address how your solution(s) specifically benefits
athenahealth customers. Address how your solutions solve key
business needs or pain points.

Use data and testimonials. Including testimonials,
quotes, and ROI metrics will significantly help your
messaging resonate.

Do include your contact information and the website of your
choice. The QR code will link to your Marketplace page.

Do be sure to write out athenahealth with any brand mentions.

Image guidelines

Image specifications:
+ Please ensure all images are in CMYK at 300dpi
« Acceptable image formats: jpeg, png, gif, svg

+ Do not send images embedded in PDFs or
Word documents

« Frontofthe card-3.5"x2.125”
+ Back of the card (logo) - 0.75” x 0.4”

« Consider featuring a customer quote or ROI
metric(s) to highlight the impact of your solutions

© 2025 athenahealth, inc. « 21
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Paid social media posts

Increase brand awareness and reach targeted audiences through paid social media posts across LinkedIn and Facebook, promoted for
a full month. The paid media model serves as a method for promoting content, driving exposure, and strategically targeting thousands
of athenahealth customers and decision makers so they see your posts as they are consuming or searching for relevant content.

By leveraging paid social media through athenahealth, you will have an opportunity to tell your story and natively connect with
thousands of athenahealth customers and followers.

Value

Share your story, your value proposition, and the impact your 2. Amember of our team will reach out about scheduling and
partnership and solutions provide to athenahealth customers. contract details.

Our thousands of followers across LinkedIn and Facebook

turn to our social media channels to stay up to date on the 3. Alongwith your contract, you will receive a content template
latest innovations, news, and thought leadership in healthcare. that will need to be completed and returned to athenahealth
Leverage your partnership with athenahealth to amplify your three weeks prior to the social post date.

messaging though sponsored, co-branded posts. ) _ _ )
4. We will review, edit, and approve the submitted content
before publishing. If we make major edits, you will have the

How it works ‘ : ‘
opportunity to review the edited content.

1. Torequest paid social media posts, please submit a case on 5. athenahealth will promote your content across LinkedIn
the Partner Community: and Facebook for one month, targeting active athenahealth
« Click “Support” > “Manage Cases” > “Create Case” > customers and decision-makers.

“Marketing Services” > “Enroll in Marketing Services” and
specify in the description which service(s) you're interested

in. Alternately, email marketplace@athenahealth.com

with the service(s) you would like to purchase.

athenahealth

ed @

,  ethenahealth &
==  gathenahealth Reduce paperwork, make your billing efficient and spend more time
focusing on patients. All with data-driven intelligence.

Medical billing services that help you collect mor|
faster.

Take the pain
out of healthcare.
ol
No one goes to medical

school to get good at
paperwork.

$5,000 2 per month 3 weeks

Per post (will appear on Availability Turnaround time
LinkedIn and Facebook)
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Performance reporting

We will provide performance analytics two weeks after the social
paid promotion has ended, including impressions, engagements,
and clicks relative to benchmarks, in addition to any actionable
insights and feedback for future initiatives.

Content best practices

« Place an emphasis on your partnership with athenahealth.

+ How do your solutions and/or service benefit
athenahealth customers?

« What results have you been able to achieve for our customers?

« Any statistics, data and quotes you can provide will help to
drive engagement and help your messaging resonate with
our customers.

« Make sure your image is co-branded and follows updated
Partner brand guidelines (more information below).

Content guidelines

Use a conversational tone and a consistent voice. When
constructing your copy think of three adjectives that reflect your
brand (e.g., innovative, impactful, user-friendly), which will help
to define your voice.

Think in terms of the benefit of athenahealth customers.
Make sure to address how your solution(s) specifically benefits
athenahealth customers and supports their goals, key business
needs, and/or pain points.

Use data and testimonials to establish credibility. Including
customer testimonials, quotes and ROI metrics will help your
messaging resonate.

Consider leading with a question or identifying a challenge
to pique curiosity. For example, Struggling with...?
Wish you could...? Looking for a better way to...?

Consider the business impact of doing nothing. Gently
suggest the business risk of not leveraging your solutions. For
example, Still calling patients about upcoming appointments?
Our technology and data is 20% more effective at reducing
no-shows and cancellations.

Reference success with another athenahealth customer,
if applicable. Linking to a case study, referencing success
metrics or experience as a Marketplace Partner will help
establish credibility.

72 athenahealth

Availability subject to change. Partner must be in good financial standing with athenahealth and solution must be generally available on the Marketplace.

Specifications

We will tag your company/respective social
account in the posts, so viewers can also be
directed to your account page.

LinkedIn:

+ Character count cut-off before clicking
“see more”: 210

+ Image size: 1200x628
+ Image types allowed: png, jpg, gif

Facebook:
+ Character count:
— Primary text: 125 characters
—Headline: 40 characters
— Description: 30 characters
« Design
—Image size: 1080x1080 (minimum)

—Image types allowed: png, jpg, gif -
maximum file size 30MB

—We recommend using the ad copy to
deliver the bulk of your message

Use a professional tone. Don’t be overly conversational.

Use a clear call-to-action e.g., Read the full story, Read our
latest case study, Watch a demo video, Visit our website to
learn more, etc.

Images are equally important to driving engagement. Consider
featuring a customer quote, ROl metric, or product image.
Include athenahealth’s logo in all images to emphasize our
partnership. Find our logo images and brand guidelines here.

© 2025 athenahealth, inc.
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Co-branded case study

Share your customer success story

Tell our customers your best stories in your own words. Customers seek out examples of practices similar to theirs that are successfully
using your solutions; together we can highlight all of the great work you’re doing. Show the breadth of your solutions and experience
by creating several case studies highlighting various customer segments and specialties.

Be sure to call out the problem you solved and the business metrics you used to track value. Include customer quotes and testimonials
to highlight your success and emphasize your credibility. Your case study will be posted on our Partner Content website so you can
easily share and drive interest through various marketing.

Value

A co-branded case study with an athenahealth customer demonstrates your experience and familiarity with our platform and
customers and shows prospects how they can benefit from your solutions. Having the case study co-branded in the athenahealth
format and hosted on our Partner Content website gives your brand additional credibility and helps to drive awareness and reach
among athenahealth customers.

Y#athenahealth  solutions WhoWeServe Why Choose Us  About  Resources Schedule a 1:1 meeting Patients Login

Horizon Pain Management enhances patient care, engagement,
and accessibility with integrated virtual solutions

Marketplace case study

$5,000

At a glance Per case study
10,000+ 6,100+ 300+
telehealth visits via the Qure4u platform unique patients using virtual care options patient: :;::l::;:ui«:‘u’:::::;:r: remote 2 We e kS

Turnaround time

+1 week

Turnaround time for online post

).
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How it works

1. Torequest a case study, please submit a case on the
Partner Community:

+ Click “Support” » “Manage Cases” - “Create Case” -
“Marketing Services” > “Enroll in Marketing Services” and
specify in the description which service(s) you’re interested
in. Alternately, email marketplace@athenahealth.com
with the service(s) you would like to purchase.

2. Amember of our team will reach out to you about
scheduling and contract details.

3. Next, a member of the Marketplace Marketing team will
provide a content form to complete.

4. Two weeks after the completed template is sent, we
will return the first copy of the case study formatted in
athenahealth’s style guidelines for your teams to review
and provide feedback until approved.

5. In addition to a PDF copy, we will host your case study
on our Partner Content page on our website.

6. We strongly recommend you add the case study to your
Marketplace page and encourage promotion across your
sales and marketing efforts. You can also promote the case
study across our other Marketplace marketing services, e.g.,
customer emails, social posts, webinars, newsletters, etc.

72 athenahealth
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Content best practices

Below are some topics that will resonate well with
athenahealth customers:

Minimal disruption to current workflows. It is important to
emphasize how your solutions will improve the practice rather
than prohibit current workflows. Emphasize your seamless
integration with athenahealth's platform, products and APIs
and any experience integrating with other athenahealth
practices (if applicable).

Experience as a Marketplace Partner. Be sure to highlight
your experience with athenahealth customers and of
athenahealth practices leveraging your solutions (if applicable).

+ Your experience validates your unique understanding
and qualification with our customers and emphasizes
your credibility.

Benefits, success and ROl metrics demonstrate how your
solutions solve specific pain points achieve business results and
provide better patient care. Feature quotes from athenahealth
customer(s) to share their first-hand experience and emphasize
how they benefited from your solutions.

Collaboration with athenahealth onboarding and customer
success teams to help ensure a smooth transition and full
implementation support for customers.
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Email to athenahealth customers

Deliver your message to the email inbox of 8,800+ athenahealth customer decision makers. This is a great exposure for your brand
and an opportunity to be featured in an experience that directly connects with athenahealth customers. Share a brief overview of your
offering and promote a recent case study, demo video, success metrics, or active promotion. These emails are sent monthly

and feature three Marketplace Partners.

Value

Promote your solution to a targeted set of athenahealth
customer decision-makers through a channel they trust.

How it works

1. Torequest an email, please submit a case on the
Partner Community:

+ Click “Support” > “Manage Cases” > “Create Case” >
“Marketing Services” » “Enroll in Marketing Services” and
specify in the description which service(s) you're interested

in. Alternately, email marketplace@athenahealth.com

with the service(s) you would like to purchase.

Marketplace | “sathenahealth

this month on the Marketplace

2. A member of our team will reach out to you about availability

3.

4. Include alink to your call to action and your company logo.

5.

and contract details.

Next, a member of the Marketplace Marketing team will
provide a template to complete, along with a specified
deadline. Please highlight any items you would like

to promote:

« Demo of product or platform
+ Arecent case study

« Apromotion or special offering

We will review, edit, and provide feedback.

$3,000

Per slot on the email
Available on a first come, first served basis

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor
incididunt ut labare et dolore magna aliqua. Ut enim ad minim veniam, quis nostrid

Partner 1 Here

1 per month 3 weeks

With 3 slots each month Turnaround time
Partner 2 Here longer name ava i la bi lity

Loremipsum dolor sit amet, consectetur adipiscing eli,
seddo eiusmod tempor utlabore et dolore
magna aliqua. Ut enim 3d minim veniam, quis nostrud
exercitation ullamco Laboris nisi ut aliquip ex e2 commodo
consequat.

CTA

(B
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Performance reporting

We will provide performance analytics two weeks after the email
is sent, including the number of customers reached, open rates,
and click-through rates relative to benchmarks. We do not share
customer contact information. In addition, we will share any
actionable insights and feedback for future initiatives.

Content best practices

This is your chance to put your best foot forward and make sure
our customers know what you do best and how you can help
them thrive. These guidelines are meant to help you craft your
messaging, value proposition, and solution overview:

« Think in terms of the benefit to athenahealth customers.
Make sure to address how your solution(s) specifically benefits
athenahealth customers and supports their goals and key
business needs/pain points.

« Use data and testimonials to establish credibility.
Including customer testimonials, quotes and ROl metrics
will significantly help your messaging resonate.

—For example, By optimizing these 3 patient touchpoints,
you can X or our athenahealth users have been able to X
in Y months, resulting in Z.

« Emphasize minimal disruption to current workflows. It is
important to emphasize how your solutions will improve the
practice rather than prohibit current workflows. Emphasize
your seamless integration with athenahealth’s platform,
products and APIs.

 Consider referencing success with other athenahealth
customers, if applicable. Linking to a case study or
referencing success metrics or your experience as a
Marketplace Partner will help establish credibility.

« Special offers. Include special promotions or discounts
and promotional time frame/deadline, if applicable.

72 athenahealth

Availability subject to change. Partner must be in good financial standing with athenahealth and solution must be generally available on the Marketplace.

Content specifications

+ Include your logo: minimum size of
150x100, 144dpi

« Character count: 275 (CTA not included)

+ Links should be represented as CTAs:
Download now, Visit us, Learn more, etc.,
and also include the URL in (parentheses)

« Consider the business impact of doing nothing. Gently
suggest the business risk of not leveraging your solutions.
For example, Still calling patients about appointments?

Our technology and data are 20% more effective at reducing
no-shows and cancellations.

« Call to action. Be simple and direct, so customers can
anticipate what will happen when they click. For example:
Read a case study with an athenahealth customer, Watch a
product demo video, Talk with a representative, etc.

—Try to focus your call to action on something that will
benefit the customer and allow them to learn more about
your offering.

—You are welcome to incorporate a lead form on the linked
destination page but please note, multi-step CTAs can hurt
performance as it is a greater ask from recipients.

— Limit yourself to one call to action. Give your potential
customer a single path, not a choice.
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athenahealth podcast sponsor

The athenahealth podcast is designed to connect with athenahealth customers while they’re on the go. Our podcast channel is a way
to discuss topics our customers care about and provide relevant information to make using athenaOne easier and more efficient for
clinicians and staff - from clinical workflow accelerators to billing tips to highlights of our triannual releases.

Value
Sponsor athenahealth’s monthly podcast which shares 2. Amember of our team will reach out to you about
platform updates and industry trends and connects with our availability and contract details.

customers while they’re on the go. Partner sponsors will provide )
or pre-record a 30 second dedicated feature that will run in the 3. Next,amember of the Marketplace Marketing team
middle of the eposide, you'll also receive additional promotion will provide a template to complete, along with a
at the beginning and end of each episode and a link to your specified deadline.

Marketplace page in the episode description. athenahealth

will also promote the podcast through our customer 4. Provide your 30s recording in mp4 format or message

communication channels. for our narrator to share and 1-2 sentence description
of your solutions to be shared at the beginning and end
How it works of the episode.

5. We will review, edit, and provide feedback. athenahealth
will promote each podcast episode through our customer
communication channels.

1. Torequest an email, please submit a case on the
Partner Community:

+ Click “Support” > “Manage Cases” > “Create Case” >
“Marketing Services” > “Enroll in Marketing Services” and
specify in the description which service(s) you're interested

in. Alternately, email marketplace@athenahealth.com

with the service(s) you would like to purchase.

[ storo Mac  Pad  iPhone jatch AirPods TVEHome  Entertainment cossories  Support

Apple Podcasts Preview

Episode 12: How Medicare cuts could impact your $ 1 5 OO
practice
’

The athenahealth podcast

Per episode
athena
health

1 per month
Availability

3 weeks

Turnaround time

).
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Co-branded data sheet

Highlight your athenahealth partnership

Emphasize the distinct value your partnership with athenahealth brings to customers. This helpful marketing tool will not only
showcase the tangible impact of your solutions but also demonstrate how you can effectively support athenahealth’s customers.
Choose from a variety of available templates to create co-branded data sheets, inclusive of solution details, customer quotes and
ROI metrics, that best reflects your brand and can be used in your sales and marketing collateral, featured on your Marketplace page,
shared at events, and more!

Create co-branded data sheets that include solution details, customer testimonials, and ROl metrics. Tailor these materials to reflect
your brand and leverage them in your sales and marketing collateral, on your Marketplace page, at events, and beyond!

Value

This co-branded data sheet highlights the impact of your 2. Amember of our team will reach out to you about scheduling
solutions, value of your partnership with athenahealth and and contract details.

familiarity with our platform. Show prospects how they can

benefit from your solutions through a cohesive and digestible 3. Next,a member of the Marketplace Marketing team will
one-pager that gives your brand additional credibility and helps provide the data sheet templates for you to choose from and
to drive awareness and reach among athenahealth customers. content template to complete.

4. Two weeks after the completed template is sent, we
will return the first copy of the case study formatted in
athenahealth’s style guidelines for your teams to review and
provide feedback until approved.

How it works

1. Torequest a case study, please submit a case on the
Partner Community:

5. We strongly recommend you add the data sheet to your
Marketplace page and encourage promotion across your
sales and marketing efforts. You can also promote the data
sheet across our other Marketplace marketing services, e.g.,
customer emails, social posts, webinars, newsletters, etc.

« Click “Support” > “Manage Cases” > “Create Case”>
“Marketing Services” > “Enroll in Marketing Services” and
specify in the description which service(s) you're interested

in. Alternately, email marketplace@athenahealth.com

with the service(s) you would like to purchase.

¥ athenahealth  logoipsum®

Headline goes here. Lorem ipsum dolor etiem

$1,500 2 weeks

Per data sheet Turnaround time
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Content best practices

Below are some topics that will resonate well with athenahealth
customers and help to emphasize how they can benefit from
your solutions.

Minimal disruption to current workflows. It is important to
emphasize how your solutions will improve the practice rather
than prohibit current workflows. Emphasize your seamless
integration with athenahealth’s platform and APIs (if applicable).

Benefits, success and ROl metrics demonstrate how your
solutions solve specific pain points, achieve business results and
provide better patient care. Feature quotes from athenahealth
customer(s) to share their first-hand experience and emphasize
how they benefited from your solutions.

athenahealth  logoipsum®

Title goes here

Sobtlie

Headline goes here.
Larem ipsum dolor
etiem

Lorem ipsum doioe sit ama

Impact metrics:

XX%

Loren psum dolar emit

XX%

Lorem [psum dobar emit

XX%

Lorem ipsum dolar emit.

Lorem ipsum dolor sit amet, consectetr i i SN Meger 1 U
i leo acina fingila non ut nibh, Sed fermentum porttior placerst
Integer quis odio pretium.

\zathenahealth

Availability subject to change. Partner must be in good financial standing with athenahealth and solution must be generally available on the Marketplace.

Experience as a Marketplace Partner. Be sure to highlight
your experience with athenahealth customers and athenahealth
practices leveraging your solutions (if applicable).

« Your experience validates your unique understanding
and qualification with our customers and emphasizes
your credibility.
Collaboration with athenahealth onboarding and customer

success teams to help ensure a smooth transition and full
implementation support for customers.

“ athenahealth legoipsum®

Title goes here

Headline placeholder

Headline placeholder

Headline placeholder

elemertum feugiat st

Lorem ipsum dolor sit amet, consecletur adpscing L nleg:
fermentism poribior placerat Integer qu s odio predium.

uma in le lacinia fingia nen utnibh, Sed
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